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Brian Anderson, Economic Development Manager, National Grid

Michael Ball, Project Manager Buffalo Niagara Medical Campus

Peter Cammarata, BUDC President 

John Cappellino, Vice President, Erie County Industrial Development Authority 

Martin Doster, Regional Brownfield Program Manager, NYS Dept. of Environmental Conservation 

John Fell, Senior Planner, Buffalo Office of Strategic Planning
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Jill Jedlicka, Director of Ecological Programs, Buffalo Niagara RiverKeeper

Honorable Michael P. Kearns, South Buffalo District Council Member 

Darren Kempner, Deputy Commissioner, Erie County Dept. of Environment & Planning

Anthony Kurdziel, Business Development Manager, Buffalo Niagara Enterprise
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Brendan Mehaffy, Executive Director, Buffalo Office of Strategic Planning

Elaine Miller, Brownfield Opportunity Area Manager, NYS Dept. of State

Carl Montante, Jr., Vice President, UnilandDevelopment Company 

Christina Orsi, Empire State Development Corporation Regional Director

David Stebbins, BUDC Vice President

RIVERBEND SITE DEVELOPMENT PLAN: 
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ENVIRONMENTAL  / LANDSCAPE FRAMEWORK

INITIAL CONCEPTS
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Views

Landmarks on site

Mix uses

Village-like setting

Feature river as means of making connections

Ecological restoration 

Provide space for SouthtownConnector 

Improve transportation connections

ADVISORY COMMITTEE DESIGN 

RECOMMENDATIONS



FEBRUARY COMMUNITY INPUT

Interest in design process

Preserve and potentially expand open space between RiverBendand 
neighborhood

Improve Abby Street, 

Maintain neighborhood residential character, 

aŀƛƴǘŀƛƴ ƴŜƛƎƘōƻǊƘƻƻŘΩǎ ǾƛŜǿǎ ǘƻ Řƻǿƴǘƻǿƴ 

Move forward on growth,  but anticipate SouthtownConnector to occur 
over long-run

Build attractive buildings

Connect Hopkins Street to site near Tifft
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MASTER PLAN



RIVERBEND DRIVE ALIGNMENT

TIFFT STREET

SOUTH PARK AVE.

RIVERBEND DRIVE 



TIFFT STREET AERTERIAL 

CONNECTOR ALIGNMENT

SOUTH PARK AVE.

TIFFT STREET

TIFFT STREET ARTERIAL 
CONNECTOR

RIVERBEND DRIVE

Improve Abby Street 
and close Baraga Street

Extend paper streets



LANDSCAPE FRAMEWORK

CONCEPT 



TRAIL NETWORK

CONCEPT 



RIVERBEND PROMENADE
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CONCEPT 

A. DESTINATION  RESTAURANT  / 
CAFÉ / BOATHOUSE /MARITIME 
RELATED USE 

B. R & D, OFFICE, OR HOTEL

C. LIGHT INDUSTRIAL 

POTENTIAL 
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A. R & D, OFFICE, CORP 
HEADQUARTERS AND /  OR 
HOTEL 

B. R & D, INCUBATOR OR OFFICE

C. ά{thw¢{ thw¢ .¦CC![hέ 

A

B

B

B

C

B

REPUBLIC PARK

REPUBLIC PARK

CONCEPT 

BPARK

PARK IN A FOREST
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SOUTH PARK VILLAGE

CONCEPT 

A. SMALL SCALE DEVELOPMENT: 
INCUBATOR, R&D, OFFICE, LIVE/ 
WORK, FOOD & BEVERAGE, 
RETAIL 

REPUBLIC SQUARE
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RIVERBEND COMMERCE PARK NORTH 

CONCEPT 

A. MARINA

B. LIGHT INDUSTRIAL
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RIVERBEND COMMERCE PARK SOUTH

CONCEPT 

A. LIGHT INDUSTRIAL WITH RAIL 
ACCESS

B. LIGHT INDUSTRIAL

A

B

B

GRASSLANDS

A

B
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CONCEPT 

MASTER PLAN: LONG RANGE FLEXIBLITY FOR ADDED DENSITY 



PROGRAM USE GSF

Research and Development 460,000

Sports/ Entertainment 110,000

Light Industrial 1,290,000

Incubator, Office, Live/Work, 
Food/ Drink, Retail

230,000

R&D, Office, Hotel 590,000

Retail, Water-relateduses 25,000

TOTAL 2,705,000

PROGRAM CAPACITY



30

Short term (2011-2021):  Strategic public investments

ωFocus on value creation

ωPublic realm and infrastructure improvements

ωLeverage proximity to growing Canada market

Medium term (2021-2031): Public/private 
partnerships

ωCapture growth from anchor institutions

ωIncentivize private development

Long term (2031-2041): Private development

ωBranded place incentivizes market rate development

ωMixed use development

SITE CAPACITY AND MARKET POTENTIAL 
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ÁBRING THE COMMUNITY TOGETHER ALONG THE RIVERFRONT

ÁATTRACT AND ORGANIZE NEW DEVELOPMENT / INVESTMENT

ÁESTABLISH A HIGH VALUE ADDRESS  

ÁINCREASE REAL ESTATE VALUES OVER TIME

ÁAMENITIZE A MIXED-USE DISTRICT

CREATE GREAT STREETS AND OPEN SPACES TO:
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COMPLEMENTING EXISTING DEVELOPMENT WITHIN THE REGION

ÁErie Canal Harbor:  725,000 SF of Mixed Use

ÁLarkin District:1 million SF completed/under development

ÁBNMC: 2 million SF planned/under development

ÁBuffalo Central Business District: 1.2 million SF vacant office space

ÁBuffalo Lakeside Commerce Park: 13 sites currently available

SITE CAPACITY AND MARKET POTENTIAL 
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The Yards Park, Washington, DC

BRANDING AND IDENTITY

SITE CAPACITY AND MARKET POTENTIAL 
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The Yards Park, Washington, DC

BRANDING AND IDENTITY

SITE CAPACITY AND MARKET POTENTIAL 
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The Yards Park, Washington, DC

BRANDING AND IDENTITY

SITE CAPACITY AND MARKET POTENTIAL 
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The Yards Park, Washington, DC

BRANDING AND IDENTITY

SITE CAPACITY AND MARKET POTENTIAL 



SHORT TERM

PROGRAM GROWTH: 10 YEARS 

MEDIUM TERM LONG TERM
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Proximity to $337 Billion Toronto Economy

ÅLogistics and distribution
ÅSupport office space

MARKET POTENTIAL: SHORT TERM  STRENGTH
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ά{thw¢{ thw¢ .¦CC![hέ {thw¢{ !w9b!κa¦[¢L-USE FACILITY

MARKET POTENTIAL: SHORT TO MEDIUM TERM  STRENGTH



Characteristics of Fast-growing 
Companies

ÅTypical gazelle firm has 
20%+ sales growth annually 
and is a huge job creator

ÅMany are in manufacturing, 
few are in services

ÅMany are in flat markets or 
slow-growing industries

Emerging Companies and 
RiverBendPrototyping 

Global Presence

MARKET POTENTIAL: MEDIUM TERM  STRENGTH



LANDSCAPE AND STORMWATER MANAGEMENT



Landscape

Around Buildings

Streets and 
Streetscapes

Parking Lots

Walkways and 
Other Paved Areas

Rooftops

LANDSCAPE AND STORMWATER MANAGEMENT

Green Infrastructure
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Dearborn, MI

Ann Arbor MI

LANDSCAPE AND STORMWATER MANAGEMENT

Rainwater Interception



Snow Hill, MDChicago, IL

Portland, OR

LANDSCAPE AND STORMWATER MANAGEMENT

Biofiltration



LANDSCAPE AND STORMWATER MANAGEMENT

Conveyance

Portland, OR


